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WENASCAR

NASCAR | No. 1 sport to deliver brand loyalty

NASCAR Delivers Marketing Horsepower |

Is the No. 1 sport in brand loyalty. $& &
Fans areghree timesas likely as '
non fans to try and purchase _
aLRYyazNEQ LINRS'

A~

Is the No. 1 spectator sp
17 of the 20 most
attended sporting
eventsin the U.S.

Has an average of over 120,000/
spectators at each Cup event.
sport on U.S. television.
Has more Fortune 5G@ompani ]

rely on them to build their branc
than any other sport. :

DEMOGRAPHICS OF THE FAN BASE

Age:n iz

Rﬁ@'l :3 f
children under the age of 18

Geographic regiondNASCAR fans

Gender:63% male / 37% female
2F b! {/'w FI
(96 index vs. U.S. pop)
Income:54% of NASCAR fans earn
$50,000+ (104 index vs. U.S. pop)
CAR fans have

(97 index vs. U.S. pop)

live in regions that mirror the
U.S. population

Minorities: 1 out of 5 NASCAR
fans is multicultural

NASCAR REFLECTS LIFE .
NASCAR brings a series of emotio
gualities to create a brand that 5
resonates with fans:

Down-to-Earth Admired
awS3dzf I NE Genuine
Honorable Straight Up
Like a Big Family |
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media|marketing

WINASCAR @ENGiNE .E. ENGINE and NASCAR | Working together since 2005

Car Sponsorship
Race team car
sponsorships can be
scaled to size for any

Social Media ]
business.

Keep the conversation
going online with a daily
drum beat of sharable
content and giveaways
for fans

Tie your campaign
Our flagship o
publication provides full spectrum of media
content covering all ChannEIS EIVEIilEIble
things NASCAR
, and .
entl NASCAR audience.

NASCAR Pole Position tOQEther across the
premium, insider I NASCAR

& POLE !
including drivers, fans PUSITIUN fDI‘ reaCh|ng thE
personalities.

NASCAR Trackside Sampling
Fans line up early to get their
hands on the latest products from
our partners, along with our
signature complimentary totes

Race Hospitality
Create an exciting
experience for
customers and
employees.

(_or’m‘é' » YouTube

GROOVE::.

Out of the Groove
One of the most
popular NASCAR
creators on YouTube,
Eric helps drive the
weekly conversation
around the sport.

Email Campaign
Every issue of ROAR,
along with important
updates from Pole
Position and our
partners, go out
every week to over
90,000 core fans

ROAR!

¢tKS @ASESNDRa 3IdzA
modern NASCAR fan

provides a twiceveekly

digest of the most

important information,

trends, and storylines

before and after every race.
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NASCAR POLE POSITION MAGAZINE | Edition overvie

COMPOSITION
TRIM SIZE

STOCK
BINDING
COVER

CONTENT &
DESIGN

READERSHIP
DISTRIBUTION

DIGITAL

EDITION

Fullcolor throughout
y OKYyé E mMn TKy¢é

8pt. Gloss Cover; 70# Gloss Text
Perfect Bound
UV Coated

The magazine is packed with the latest
driver profiles, NASCAR features, news an
information.NASCAR Pole Positiemot
only a must read for both the casual and
RASKIENR b!{/!'w Flysx
item that is kept for years to come.

2.8 million

Distributed complimentarilyat all 35 Cup
series race weekend23 markets) from
February througiNovember. Eacmagazine
is distributed until all copies are circulated.

View a past edition dASCAR Pole Position
at www.polepositionmag.com/diqital
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http://www.polepositionmag.com/digital

