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ACTIVATING YOUR 
TRUCK SPONSORSHIP

9



THE OBJECTIVE To convert your investment into millions of  
impressions that drive your business forward.

OPPORTUNITIES
 h VIP At-Track Experience --  

from Customers to C-Suite  

 h Business-to-Business 
Networking

 h Incentives to connect 
customers with your company

 h Content to churn at-track 
exposure into nationwide 
impressions

 h Media & PR to promote your 
appearance and enhance  
your profile

 h Social Media Engagement to 
drive the conversation

HOW WE DO IT
Team & Partner Onboarding

Executing

Strategizing

Logistics

Programming
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VIP AT-TRACK  
EXPERIENCE

 h Pit passes

 h Meet & Greets

 h Exclusive access

 h Guided tours 

B2B  
NASCAR’S SECRET SAUCE

 h Networking

 h Partner-to-partner sales opportunities

 h Retailer/Vendor relationship development

PROMOTIONS &  
INCENTIVES

 h Consumer Contests  
and Giveaways

 h Employee perks

 h Race day promotion  
(i.e. - Honorary Crew Chief)

 h Meet-Up / Driver  
Autograph session

CAPITALIZING ON THE OPPORTUNITIES
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AMPLIFY YOUR EXPOSURE & ENGAGEMENT

SOCIAL ENGAGEMENT
 h Twitter (NPP, Jordan Anderson Racing)
 h Out of the Groove / YouTube
 h Partner channel enhancement  

(i.e. weekend takeover)

ORIGINAL CONTENT 
 h NASCAR Pole Position
 h ROAR!
 h Traditional Marketing 

MEDIA & PR
 h Press Release
 h Sponsorship coverage
 h Campaign development
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Our flagship publication 
provides premium, insider 
content covering all things 
NASCAR, including drivers, 
fans, esports pros, and 
influential personalities

START YOUR MEDIA MARKETING ENGINE

The viewer’s guide for 
the modern NASCAR fan 
provides a twice-weekly 
digest of the most important 
information, trends, and 
storylines before and a�er 
every race

One of the most popular 
NASCAR creators on 
YouTube, Eric helps drive the 
weekly conversation around 
the sportthe sport
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START YOUR MEDIA MARKETING ENGINE

Fans line up early to get their  
hands on the latest products 
from our partners, along with 
our signature complimentary 
totes

Keep the conversation going 
online with a daily drum 
beat of sharable content and 
giveaways for fans

Every issue of ROAR, along 
with important updates 
from Pole Position and our 
partners, go out every week 
to over 50,000 core fans

Trackside Social 
Media

Email 
Campaigns
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CONTACT US

READY FOR MORE?

 
Josh Mull  
E: jmull@ae-engine.com

Craig Baroncelli 
E: cb@ae-engine.com

 
ae-engine.com
A.E. Engine, Inc.
11880 28th St. North
Suite 101
St. Petersburg, FL 33716

Tie your campaign Tie your campaign Tie your campaign 
togethertogethertogether across the  across the  across the 

full spectrum of media full spectrum of media full spectrum of media 
channels available channels available channels available 

for reaching the for reaching the for reaching the 
NASCAR audience.NASCAR audience.NASCAR audience.
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